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Abstract:

Existing results suggest that entrepreneurs vary considerablgiirintentions to grow their busi-
nesses; that men have more success in pursing growth than womemv@stgations on entre-
preneurship also suggest female business owners might delibetadebe to keep their business
from growing. However, these studies have been conducted in developédesoliversity in
context and theories could vary by gender, business sectorggindsr of the world. Scholars
maintain that feminist perspectives theories are necessprgtide some insights in understand-
ing the phenomena. The goal of this paper is to analyse resiegiogs on the growth aspirations
of the female entrepreneurs and offer alternative views ofrstaaeling, by employing feminist
theories, in explaining why women behave differently in tadaptation of reduced growth inten-
tions. In an attempt to understand the tendencies that mightleaduced growth intentions in
female entrepreneurship, literature was extensively reviewefkroale entrepreneurship and
growth intentions. The study uses a desk-based approach to datdi@ollAn overview of the
main issues concerning female entrepreneurs growth intentions enfeeisThe conclusions
drawn from the literature provide foundations for policy measursstiag women to overcome
their low growth aspirations and measures required to encourage wogrenvttheir businesses.
The paper identifies research gaps that continue to exishaddeentrepreneurs growth intentions
research with the aim of encouraging further research itfi¢tds
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1. INTRODUCTION

Research in OECD countries consistently showsjtimagrowth in the entrepre-
neurial sector is higher than for established (cmafe) organizations. Implicitly,
women play a significant part of this activity; eet business statistics identify
women as the drivers of economic growth in manghefworld’s economies (Min-
niti et al, 2005). It is undisputable that when more womenkweconomies grow;
women’s economic activity, managerial and entrepueial activity have a signif-
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icant impact on economic growth and prosperity BaldEntrepreneurship Moni-
tor, 2004). Countries with high total entreprenalidctivity rates are associated
with high female entrepreneurial activity rates ifvaul & Thurik, 2004).

Since the 1970s and 1980s, there has been gromigrgst in studying women
entrepreneurs mostly from United States and Caaadaresult of the high growth
in the number of enterprises created by women @teiti987). The Center for
Women'’s Business Research (2006) of the UniteceStafifers some insights on
the estimates of the impact of women enterprisethereconomy of the United
States. Women'’s enterprises contribute 1.9 miltlottars in annual sales and hire
12.8 million people. Majority of women-owned firresnploy 9.2 million workers
and generates 1.2 trillion dollars in sales revenidational Women’s Business
Council, 2004). Estimates of the total cost of sataand wages in women'’s enter-
prises was 546 billion dollars in 2006. Between7.88d 2006 women'’s enterprises
grew twice as fast as other enterprises (42.2%8e28.3%) in United States. In-
terestingly, in a more recent statistics self-empptbfemales in Canada increased
from 513 300 to 953 000 between 1987-2011. The imcrease of 85 %. In a sim-
ilar manner, in the U.S. female owned firms wereénested to have reached 7.8
million in 2007, representing 28% of the total nianbf companies across the na-
tion.

Some investigations show the prevalence rates roélie entrepreneurship
tend to be relatively higher in developing thandeveloped countries (Minniti
& Naude, 2010). For instance studies in femaleegmémeurship in Latin America
and Caribbean countries found very high rates wiafe entrepreneurship in the
poorest region estimated to be up to 35% in PelabdbEntrepreneurship Monitor
(GEM) (2010) established that Ghana is the onlyneoty with more female than
male in entrepreneurship, where women conduct 56@#iepreneurial activity.
This broad observation simply implies that womea ianportant for growth and
entrepreneurship. However, in other areas of thedwew female entrepreneurs
have indicated their aspiration to grow even whegythave the abilities and
knowledge (Minniti & Naude, 2010). Taking into aced the potential role of
women entrepreneurs in generating economic gramghstigating the relationship
between female entrepreneurs and growth intenseesns to be highly recom-
mended.

The aim of the paper is to explore female entreguweship and in particular
to understand the complexities that are relatagdaced growth intentions of fe-
male entrepreneurs. The research is explorataorgture and has used a desk-based
approach to data collection. Initially an overviefithe issues concerning gender,
entrepreneurship and female growth intentions eagewed mostly from devel-
oped countries. However to have a more roundedgeetise, research regarding
developing countries was also reviewed. The ferniiberal and social theories
were employed to provide an alternative perspeciverhy women behave differ-
ently in their adaptation of growth objectives. awer further provides directions
for further research, identifying the research gapd provides recommendations
for policy making.
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2. OVERVIEW OF RESEARCH LITERATURE

Growth of enterprises is generally perceived agyaificant measure of success
and a key driver to the creation of wealth, emplegirand economic development
in every country (Bosmat al., 2000). Dobbs and Hamilton (2007) asserted that
growth is closely related to the creation of johd ¢éhat rapidly growing small en-
terprises create employment opportunities in spciehich is vital for the success
of the economy. Women entrepreneurs make a suladtemntribution to national
economic growth by their participation in entregerism especially in high
growth business, which boost the economies of masbns. Previous studies on
growth of entrepreneurial firms have mostly focusadhe entrepreneur’s motives
towards growth (Davidssoet al., 2010) and literature on entrepreneur’'s growth
intention mostly directed on individuals and gragustudents intent to start busi-
nesses (Fatoki, 2013). This study includes femthisbry in this academic debate.

2.1. ENTREPRENEURSHIP AND GENDER

Ahl (2006) identifies that financial growth wittsitnferred and expected contribu-
tion is the single most common rationale of entepurship, and that entrepre-
neurship research is thus legitimized in the bissim®ad economic literatures. How-
ever the enactment of entrepreneurship as grovigmied behaviour is culturally
masculine specifically tied to particular forms rofsculinity (Gallowayet al,
2015). Different authors have identified mascukgizapproach most often taken in
studies of entrepreneurship (Petterson, 2004 httepreneurship requires the pur-
suit of growth then, successful entrepreneurshiptrba defined as business activ-
ity that has resulted in growth (Galloweatyal, 2015). However, this overwhelming
direction on firm growth does not reflect most Im@sis activity as it occurs in real-
ity. Not only it ignores the diversity of businégsghe real world (Hamilton, 2006;
Morris et al, 2006), but it also does not correspond with ttagonity of business
experience, as most businesses are not growthtedi¢Ahl, 2006).

Furthermore, entrepreneurship understood as awmidudilized, growth-ori-
ented activity marginalizes other ways in whichrepteneurship is enacted (Ahl
& Marlow, 2012; Petterson, 2004). It also limitdrepreneurship as a concept by
limiting constructions of the entrepreneur desthitefact that most businesses are
created and operated by partners or teams, aratinnf most countries the most
common business model is family owned enterprisei¢ker, 1995). In spite of
this, the “Entrepreneur” prevails as a construgtaomd has become normalized as
male, he is the man who creates growth firm or viadls an organization to fi-
nancial growth (Franco & Matos, 2013).

2.2. FEMALE ENTREPRENEUR’S CHARACTERISTICS

Given the important role of female entrepreneuid teir enterprises, it is note-
worthy to understand female entrepreneurs chaistitsras well as the motiva-
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tions behind their entrepreneurial activity, forragch as it has been emphasized
the success of an enterprise depends on the perisitiatives to create a viable
business (Mitchell, 2004). Hisrich and Brush (198&pblished that women-owned
enterprises are more dissimilar than similar teséhowned by men. They showed
that women and men entrepreneurs have similar palites and background, ex-
cept for the fact that most women are older whewy get involved in an entrepre-
neurial venture: 35 to 45 years old instead of 25/8ars old in the case of men.
There are differences, however, in their motivatjcime process of starting their
enterprises, their administrative and entrepreaégkills and professional back-
ground as well as the problems they face.

Brush (1992) observed that differences between matefemale business
owners have been found in educational and occupatlmackground motivations
for business ownership, business goals, businesglyand approaches to business
creation. Other researchers have noted fundam&nidarities between male and
female entrepreneurs, most notably in terms ofrkeyives, such as the desire for
independence or self-achievement or the tendenlcgte an internal locus of con-
trol (Sarri & Trihopoulou, 2005). The most notewnrtdifference is that female
entrepreneurs may tend to face different domestialfel to their entrepreneurial
activity. Despite their role as business owners amilepreneurs, they are more
likely to be “the primary parent, emotional nurtuaed house keeper” (Unger and
Crawford, 1992, p. 474). Thus in most cultures geam entrepreneur is not an
excuse for being relieved of her domestic respditgb (Goffee & Scase, 1985).
Maybe that is why women business tends to be smalith less capital, has lower
revenues and fewer employees and resides in lowét mdustries (Bird, 1989).

Zapalska (1997) studied women entrepreneurs imBaad found that they
are significantly different to men in important dinsions; therefore they require
assistance, plans especially developed for theitiBp needs. She found that there
are significant differences in obstacles they fdbe, reasons they have to start
a business, their goals and the factors they censitportant for success.

Findings regarding to three countries (in Afridafhiopia, Tanzania and Zam-
bia, noted that majority of the female entrepreaauere pushed into business as
a ‘no choice’ option for escaping from poverty (4lge& Associates, 2002). This
category of entrepreneurs is also referred agyifegntrepreneurs (OECD, 1998).
Much of the evidence supports the view that theonitgjof women in business are
seen to be engaged as micro entrepreneurs andjcemsly have become the ste-
reotype women entrepreneurs as observed in regfofdfica (Richardsoret al,
2004). Mitchell (2004) studied the motivation of men entrepreneurs in South
Africa and established that starting an entergnigelves a significant amount of
risk and effort for an entrepreneur. For women, éaav, the risk is higher because
they have problems related to the enterprisesthieytalso have to solve the prob-
lems of being a woman in society dominated by niconcludes and suggests
that modern research studies indicate that womem diferent problems to men
entrepreneurs and that it is an imperative thateebunderstanding of women en-
trepreneurs and the specific constrains they fastarting and operating a business
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is made, so as to develop appropriate assistangggms and policies. It is how-

ever argued that most of the knowledge on entreyréal activity is based on stud-

ies about men entrepreneurs (Hisrich & Brush, 1988t theories on creation of

organizations have been generalized and testedesnantrepreneurs, for men,
these approaches do not necessarily reflect wonpeatesses and organizational
styles because women and men manage their enterpridifferent ways, they use
different strategies and organizational structures.

3. THE FEMALE ENTREPRENEURS GROWTH INTENTIONS

Growth of a business is widely recognized as aaghand most business owners
choose not to grow (Wkilund & Shepherd, 2003). Gosely, the intentions of the
entrepreneur have been identified as “being theepreneur’s goals or aspirations
for growth trajectory, he/she would like the veettw follow” (Dutta & Thornhill,
2008). The distinction between the actual growtla dusiness and growth inten-
tions according to Toivoneet al. (2006) are that intentions are only one of the
fundamentals for small business growth. Given itpeificance of growth intention
in entrepreneurship and small businesses, the ipofsgrowth is a deliberate indi-
vidual decision of the entrepreneur, which depamats his/her perceived oppor-
tunities, skills and the entrepreneur’s willingnéssio so (Wiklund & Shepherd,
2003). So, it is possible to describe growth irtenas a combination of what en-
trepreneur wants with what is possible given tligcat resources and skills of the
entrepreneur and available opportunities (Terjé&&zerb, 2008).

However, while some entrepreneurs are determingobi@ their business into
larger businesses and attain substantial growtmghe Vanzyl, 2014), some
small business-owners don't aspire to grow or tikeljberately refrain from pur-
suing growth (Gundry & Welsch, 2001; Wiklund, Dasédn, & Delmer, 2003).
Sexton (1989) was of the view that growth of a v@nture does not occur natu-
rally but instead is determined by the owner oftibsiness. Those in control of the
firm may initiate, foster, nurture or prune growthaccordance with their own
prosperity for growth as the degree to which heftsire obtain resources and de-
velop the organization. Sexton (1989) further defipropensity for growth as an
entrepreneur’s intent to expand the organizatiad,the ability to manage growth
as the degree to which he/she can obtain resoarmkslevelop the organization
Many studies indicated that men are assumed tosweess in this regards (Lerner
et al, 1997; Still & Timms, 2000).

Some studies, mentioned women to be less effeictigiowing sales turnover
and profitability and with deliberate reduced growitentions (CIiff, 1998; Fasci
& Valdez, 1998), and that “women start and opevatgtures that grow at a lower
rate than those of men” (Hisrich and Brush, 19Bd)estigations on women-owned
enterprises suggest that female business ownealsedskly choose to keep their
businesses small (Goffee & Scase, 1985; Lee-Gos4€I90) or have conservative
growth expectations (Chaganti, 1986; Lee-Goss&®90). Some studies suggest
that expansion is at least partially determinecebirepreneur’s motivations and
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intentions (Bird, 1989; Sexton, 1989; Kolvereid929Cooper, 1993). Some schol-
ars established that women are less likely to ddsirgrow their business since
expansion may interfere with other aspects of thes (Cliff, 1998), while others
argued that women in running their business wouwldwish the interest of their
immediate family conflict with the interest of thdiusiness (Carter & Cannon,
1992).

Some of these views are considered as negativeonasptions concerning
women entrepreneurs (Brushal, 2004) as some women entrepreneurs are por-
trayed as favouring life-style businesses, balaneiark and family or seeking op-
portunities to supplement household income. Whiteoresearchers asserted that
female entrepreneurs tend to be sole owners arelleas managerial experience,
lack self-confidence in their enterprises (Hisi#&Brush, 1983; Birley, 1989), and
their businesses are smaller on average, bothrirstef sales, revenues, number of
employees and resides in lower-profit industriessitoccoet al, 1991; Bird,
1989), What is more, women-owned enterprises aeddscribed to be especially
affected by conflicts between the home and faméijndnds which may advertently
have implications on the growth of their busine&s®eret al, 1990).

Several authors observed that differences also legisreen male and female
business owners in educational and occupation&ignaand, motivations for busi-
ness ownership, business goals, business growtagprdaches to business crea-
tion (Brush, 1992; Welter, Smallbone & Isakova, @00hese differing observa-
tions and misconceptions concerning women entrgpirsimay lead to tendencies
in ventures that might reduce their growth prospddbwever, studies comparing
the performance of male and female owned firms Imoted some obstacles that
are specifically experienced by females. Some @$drhindrances are attributable
to the complexity of small business itself rathieart the gender-based factors
women face to enterprise growth and some are $pabyfself-imposed by culture
(Morris et al, 2006). The prominent reasons are associateddi¥ftbulties in ac-
cessing and obtaining institutional or venture tdpmue to negative perception.
Women are assumed to be less focused and lackitteefdr success in business
than their male counterparts (Brush, 1992). Suchgptions directed at women-
owned ventures as, women are not as good in l¢gademsd management of large-
scale ventures, and other generalized gender-lpesedptions, can make it diffi-
cult for women-owned ventures to obtain growth tdgMorriset al.,2006). How-
ever, Brustet al, (2004), opined that these perceptions are dtiery to the way
that data about women-owned ventures is presemigdhat the fact that women
are later entrants to the entrepreneurial gameiddisand Brush (1984) and Scott
(1986) asserted that gender stereotypes alongliwiifed access to networks and
mentoring may create barriers to effectively rumuainess (Still & Timms, 2000).
Some studies also have shown that cultural impagé@ddes regarding gender re-
main constraining barriers for women in achievimguficial rewards and status in
business (Calast al, 1992). Some scholars observed that female eetreprs
find time with family as primary and ventures weoenetimes specifically founded
to allow for more quality time with family (Gund& Welsch, 2001), attempted to
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maintain equilibrium between economic goals sucprafit and growth and non-
economic goals such as personal fulfilment andihglpthers (Brush, 1992). These
are all empirical studies, which offer insightsoirtifferent situational variations
that consistently bother the female entrepreneurstarting and operating busi-
nesses. However, scarcities of other comparatiwestigations do exist. Although
these studies make up a consideration on litesitniréemale entrepreneurs, it is
also important to note that there is virtually mopérical research on women in
growth enterprises in Africa, or if any researcls ra some way assess women
enterprises similarity or it difference from thataded by male.

Few perspectives that are known on female busm&ssrs in most develop-
ing countries like Africa are that most women do Imave the same opportunity as
men in job acquisitions, business contacts, andppities to accumulate savings
as men. In spite of all development and organimatiactivities in favour of women
over the past years, gender gap in women’s equaitynot narrowed very much.
The nature and scale of an enterprise growth amdlg@ment is influenced and
shaped by a range of traditional norms that areeglsidd in social, cultural and
economic context (Richardsem al, 2004). The prevailing social norms affect the
ability of women-owned enterprises to function ayjrdw bigger like the male-
dominated businesses do. These challenges with otheys are rooted on the so-
cialization processes for both sexes (Black, 1988) this one way or the other
influences the kind of economic activities that vammfind themselves. For instance
women in Ghana are perceived as homemakers arefdrercared and reared for
home and childcare. This contributes to their l@if-esteem. These factors and
others tend to diminish the importance of womeriraipn economically and so-
cially. Consequently, these impact on women’s @niges negatively in varying
degrees.

In view of the fact that, findings and theories htigot be totally applicable
to all varied contexts, distinct differences existween developed and developing
countries regarding female entrepreneurs and ginewth intentions. Studies have
found that the rate at which women are forming apdrating indigenous, micro
and small businesses has increased in developingtregs (Richardsoret al,
2004; Minniti & Naude, 2010). The few studies thatre recorded from developing
countries like Africa, these studies apply smaithpke and there is no way of know-
ing to what extent their findings reflect the ouepattern of women’s entrepre-
neurship. Given the important role of women as awoévarious micro- and small
business enterprises in developing countries (Rilstwaet al, 2004) an attempt to
identify their varying growth needs and its conisiia will be particularly im-
portant.

4. FEMINISM THEORIES

In explaining the systematic differences why fenal&repreneurs adopt a reduced
growth intention and the smaller size of their basses we employ two theoretical
perspectives, consistent with Holmquist and Suri@@02). These are the liberal
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and social feminism to explain why women behaviedehtly in adaptation of the
varying degree of growth aspirations. First, soof®tars maintain that gender the-
ory and feminist perspectives are necessary torstad® this phenomena. Sec-
ondly, others argued that differences and simitaribetween men and women
should be considered within the conventional themorelating to entrepreneurship
research field. Holmquist and Sundin (2002) coneltidit contributions from both
perspectives are needed to provide insights behggk imbalances of gender and
entrepreneurship. Feminist theoretical perspectideliress the questions of
women’s subordination to men, how it arose, howwahy it is perpetuated, how
it might be changed and what life would be likehsitt it. Each perspective of the
theories (social and liberal) offers differing view

The liberal feminist theory according to Fisckéal.(1993), asserted that the
liberal feminist tradition goes back to feminisngarliest days (the first wave of
feminism) and argues for the necessity of sociaknein order to give women the
same status and opportunities as men. The fundahtmatis of the liberal theory
assumes that men and women are equal and thataiitfranot sex is the basis for
individual rights. It emphasizes the existence istdminatory barriers and sys-
tematic biases facing women (for example restriammss to resources, education,
business experience), which must be eliminateceraibfeminism is outgrown of
political views of equality, entittement, and ingiual rights, the liberal feminist
perspective has been the basis for many legal elsahat have been used to bring
about greater equality for women. Liberal feminigtory in the articulation of this
theory in the context of women'’s entrepreneurstuigits that if women had equal
access to the opportunities available to men ssigulacation, work experience and
other resources, they would behave similarly (U&&rawford, 1992).

Social Feminism theory- assumes that men and wareseen to be or have
become different (Ahl, 2006), social feminism engibes that there are differences
between male and female experiences through tiiteedate socialization methods
from the earliest moments of life that results uimdamentally different ways of
viewing the world (Fischeet al, 1993). Female’s socialization creates different
perspectives, goals and choices for women (Brug@6Rand they choose their
business field accordingly. The relationship betwéamily and work has been
stronger for women, rather than seeing their bigsirzs a separate economic unit
in a social world. Brush (1992) adds that womemwibkeir business as an inter-
connected system of relations (family, communitgt Basiness). These differences
do not imply that women will be less effective imsimess than men, but only that
they may adopt different approaches which may eatdually as effective as the
approaches adopted by men (Watson & Robinson, 2003)

While the outcome of past findings is relevanthe guestion of if and how
female and male entrepreneurs differ, there didastie gaps in knowledge. Some
scholars (Kalleberg & Leicht, 1991; CIliff, 1998)ave systematically explored
whether or not potential differences related tetilisination or socialization affect
business performance or growth intention. Notwithding, the notion that differ-
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ences do exist between male and female entrepenegearchers fail to investi-
gate uniquely female entrepreneur’s growth intergtiof their enterprises. Liberal
and socialist theories provide socio-cultural reastor expected gender differ-
ences. Sexton (1989) argued that there are no p®gibal reasons to believe that
female entrepreneurs will have lower propensityfosiness expansion. Accord-
ingly, there is suggestive evidence that factosoeiated with growth intention,
may vary by gender. Even if intent to grow doesvaoy by gender the process that
leads to the decision may vary (Orser & HogarthtS@902).

Given the important role of female business owiagic their different struc-
tural variations, it follows that women may makeid®n related to growth of their
businesses using different process by weighingstiogal risk and reward differ-
ently from men. In view of these literatures, theetal and feminist theories pro-
vide reasons for expecting gender differences amygl f@male entrepreneurs and
female business owners behave differently in theaptation of low growth inten-
tions. Many studies that were explored (Kallebergeicht, 1991; Lee-Gosselin &
Grise, 1990; CIiff, 1998) identified female entrepeurs to have less experience in
managing employees, less industry experience, ptat-up experience in busi-
nesses. Furthermore, women’s firm also was fountoetemaller than men’s and
have lower growth and income over some years, aitve lower sales per em-
ployee (Kalleberg & Leicht, 1991). Cliff (1998) spaates that women who lack
relevant experience may question their ability @nage quickly growing enter-
prises and may therefore purposely limit the exjgensf their firms and these
might contribute to their modest growth expectaidhee-Gosselin & Grise,
1990).

Female entrepreneurs growth intention may als@diff terms of attitudes
and values. Birley (1989) posit that sources ofural behavioural norms, profes-
sional networks and family relationship all affdot attitudes of women entrepre-
neurs. Most women held positive attitudes towarsevement and success, self-
preservation, self-worth expressiveness, freedaaltih and education as well as
to economic profits and growth (Jacobson, 1993)piEnal studies indicate that
men tend to place a greater value on economic salne non-ambiguous measures
of achievement and success such as status andhgalier & Crawford, 1992).

This offers us a compelling argument for anticipgtgender differences in
growth intentions. As noted further, female entegurs’ position should not be
generalized, as they are complicated with varieatatteristics and motivations
(Sarri & Trihopoulou, 2005). Theories of motivatipasit that values influence in-
tentions (Locke, 1991). The value placed on busiegpansion by female business
owners will in no doubt contribute to their growittentions. More specifically, it
is expected that women will be less likely to exgra desire to grow their enter-
prises, since expansion may interfere with othera#yg cherished goals (Orser &
Hogarth-Scott, 2002). Female entrepreneurs havaawy roles to play in their
lives, and tend to face different domestic demaodseir male counterparts and
therefore may not follow the normal expected grogytbles based on stereotypical
male-owned business cycles (Still & Timms, 2000andging households may
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significantly add to women’s capabilities in busiagStevenson, 1986). But can
also create demands on their life-styles, whichldittureaten the pattern of family
and conjugal relationships (Goffee & Scase, 198Bls, due to the many conflict-
ing demands between female entrepreneurs businassetheir personal lives
(Buttner & Rosen, 1992; Stoneral, 1990; Goffee & Scase, 1985), they may tend
to adopt a reduced growth intention (Cliff, 1998)their businesses, despite the
fact that female entrepreneurs are unique, havskilie and competencies to man-
age business effectively and intentionally (Sarfirikopoulou, 2005). Moreover,
it is perceived that female entrepreneurs haveecigaate resources, specifically in
terms of business and managerial experience aresato finance. Lee-Gosselin
and Grise (1990) added that female entreprenelitsedately adapt to this situa-
tional constraints by adopting lower growth exptotes (Cliff, 1998).

5. CONCLUSIONS

In summary the paper shed light on gender persgeitientrepreneurship, femi-
nist theories and growth intentions of female gmeaeurs. The findings shows
that most women entrepreneurs compared to theig ominterpart are dissimilar
than similar in their characteristics of their mess endeavours. Studies noted dif-
ferences in their motivations in starting theiregptises, their administrative and
entrepreneurial skills, and professional backgroand the problems they face.
Some of these identifiable differences concernemédle entrepreneurs in their
growth intention were explored in order to find dithey were related to discrim-
ination or socialization process.

According to analysed studies female entreprenbaotd small, slow and
modest expectations about their businesses andlymwaspects are as a result of
situational constrains. These were on accountfédrdnces in attitudes, different
ways of thinking, the values place on growth areldtcialization process. While
others could be owing to the fact that they lackouite resources specifically, in
terms of business and managerial experience aressdto finance (Cliff, 1998),
which are prerequisite of a growing entreprenelmisiness and lacking such qual-
ities and requirements may limit the expansioreafidle firms. More so, the desire
to expand may interfere with other cherished géaiexample family demands
and conjugal life.

These observed differences do not imply that womidirbe less effective in
business than men, as affirmed by feminist thedhiasoffer some perspectives to
these variations. The liberal feminist view affirth&t women entrepreneurs may
adopt different approaches due to their lessersacteresources, education, busi-
ness experience and as discriminatory should Ibeirglted. The social feminist
theory posit that even though gender differences racognized it should be
acknowledged that it stems from the socializatioocpss. In conclusion, women
if given equal access to the opportunities avaglablmen such as education, work
experience and other resources they would equedhy their businesses. This re-
search also identified that in developing countifiese prevails paucity of research
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on growth aspirations of women entrepreneurs.dtieen identified that they face
higher barriers to entry into the labour marketeylare forced into entrepreneur-
ship as an only option out of poverty and way dutimemployment. However,
majority of the female entrepreneurs fail to expréneir growth expectations.

To fully understand the importance of growth intens of women entrepre-
neurs, and why they deliberately pursue a low gn@xipectations is critical. Iden-
tifying ways and removing those barriers, and nggahisconceptions that women
face requires initiatives. It is imperative to urstand that the essence of entrepre-
neurship is seeking growth and it must reflect asusiness that has achieved
growth. Central to these issues is the suggeshiprsbme studies that women en-
trepreneurs are unigue. However, those who asplvaitd high growth businesses
require unique skills, competencies to manage &felg and intentionally. Policy
makers should also acknowledge and consider th&iggonumber of businesses
that wish to stay small and respond to both ecoo@nd personal motives of the
entrepreneurs. The provision of sustainable busisapport infrastructure which
might better meet the needs of these female eetmeprs and which is appropriate
to their needs should be provided. Some of the lieatrepreneurs slow growth
orientation could change if assistance in coachiragning, experience, support
service, information in business is provided.

Another barrier identified by reviewed studies $s@ciated with difficulties
in assessing and obtaining institutional finance twunegative perception. The at-
titude of bankers and business professionals tanhese female entrepreneurs has
to be positive and should be more cooperative. Sasitutions may not take en-
terprises of women seriously, considering theynategrowth oriented. Some con-
strains that are gender-based factors which woraea o enterprise growth are
also specifically imposed by culture. Governmenigyoand programs aimed at
improving perceptions of aspiring women to growirthenterprises to higher
growth and economic prosperity should be encouragedre should be policies
and programs in favour of women’s growth entergisghich remove barriers in
start-up and growth, improve access to resourtes)gghen social protection and
inclusion, foster a supportive culture and condecaénvironment for business
growth.

There should be capacity building of research ammiMedge, consideration
of the context, comparison of findings of both féenantrepreneurs growth inten-
tions in developed and developing countries. Thisdeded in order to determine,
if these results are gender specific, socializafiorction or just discrimination.
This would further benefit our understanding offbatale and female entrepre-
neurship. Growth of women’s enterprises is ackndgéel to have positive impact
on job creation and economic growth.

This research has identified that in case of feraateepreneurs issues on how
and why women create and manage their small bussisasll not well understood.
Small and stable business owned by female entrepreiis described as ‘good and
real business’ (Lee-Gosselin & Grise, 1990). Meshdle entrepreneurs value the
loose organization; the proximity to employees,teoers, suppliers and obtain
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mostly experiences offered by small organizatidinese businesses stay small and
respond to both economic and personal motive offéheale entrepreneur. Re-
search is still not conclusive if intent to growghi vary by gender and why women
entrepreneurs don’t aspire to grow their firms. ldger, we need some answers
and understanding on women’s growth intentionsréater consideration should
be focused on developing economies, as its womepmaneurs are indispensable
for economic development. Research in this directwdl contribute and enhance
the female entrepreneurship stream of researchein of the fact that developing
countries have limited access to affordable busideselopment services, business
management, technical training and operate withitural environment that re-
flects stereotypes much work remains to be donk hoademically and policy
wise. Policy makers would benefit from new reseaasults that are focused on
eliminating barriers faced by women in their agjpires to grow their enterprise in
a more demanding environment.
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