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Abstract:

The activities of transnational corporations bring many benéfitsalso threats in the host coun-
tries and the world. The phenomenon of CSR, SRI and FT has bmemgmrapidly in recent
years. The objectives of the article are: a descriptidheoparticipation of transnational corpora-
tions in raising the level of stratification of society in tiedh North and the poor South as well as
an analysis of processes related to liability and justiCerporate Social responsibility (CSR) and
Socially responsible investing (SRI), including the concept of Faide (FT) 3.0. Descriptive
method was applied in respect to the first goal, in the casscohd objective, the phenomena of
CSR, responsible investing and Fair Trade 3.0. were examined amide@sThis study confirms
prior voices that it is necessary to develop a new economy €dheray of social development —
oriented to increase the standards of living and prosperitytoasténulate economic growth and
social development influencing positively the reduction of sooidjualities. The originality of
this work lays in proposal a new concept of Fair Trade 3.0 anchitediits theoretical assumptions.
This is new concept of foreign trade is based on responsitiitityetds others” and “for others”.
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“There is one and only one social responsibilitybosiness — to use its
resources and engage in activities designed toeim®e its profits so long
as it stays within the rules of the game, whictoisay, engages in open
and free competition without deception or fraud”.

— Milton Friedman
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1. INTRODUCTION

In the era of globalisation and internationalizatad enterprises, the liberalization
of international trade and the removal of barrterinternational flows of goods,
services, capital and people growing division efworld into countries of the rich
North and the poor South (Mbaruku, & Mutalemwa, 201lman, & Soltés, 2015).
North are economically developed countries with deratic traditions, character-
ized by a high standard of living, but with the dmraphic challenges of an aging
population. South are economically undeveloped t@ms) often affected by pov-
erty, low and often decreasing standard of livihgeatened anarchy, wars or con-
flicts. The observed disparities in economic pagat technological and civiliza-
tion of these two parts of the world are the cafdebalance and a huge dispro-
portion relationship. Also growing criticism of theternational financial institu-
tions and transnational corporations (TNCs), whiaspecially since the outbreak
of the financial crisis of 2008 — are regarded @mpizations maintaining the cur-
rent world order. In the face of these developmertssions and threats in the ac-
tivities of those entities are becoming more frequdeas of responsibility and jus-
tice in business operations. The components ofiéseribed processes include,
among others, corporate social responsibility (C3&jponsible investment (So-
cially Responsible Investment — SRI) and the moveroéFair Trade (FT).

The objectives of the article are: a descriptiothef participation of transna-
tional corporations in raising the level of stratition of society in the rich North
and the poor South and an analysis of processat®delo liability and justice —
CSR and SR, including the concept of Fair Trade Bescriptive method was
applied in the first goal, in the case of secongadive. Article provides an over-
view of selected literature, a description of thdvaties of TNCs and their impact
on the processes of stratification of the popufatiad the ideas of justice and ac-
countability in the activities of those companies.

2. LITERATURE REVIEW

World literature presents numerous studies on efeionship between the trans-
national corporation’s activities and an issue eoning CSR, SRI and FT. Table
1 shows examples of a synthetic summary of thewalestudies results focused on
this subject.
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Table 1. Summary of research results focused on the relationship FGM8K, SRI and FT

Reference |

Garriga & Melé
(2004)

Subject

Classifications the main
CSR theories.

235

Conclusions

The findings suggest the necessity to develop atheary on thé
business and society relationship, which shoulegrate 4 di-
mensions: instrumental, political, integrative athical theories

Brammer, Jack
son & Matten
(2012)

Study the potential contri-
butions of institutional the|
ory to understanding CSH
as a mode of governance)

Corporations may support a business case foraf ktivities re
lsulting in what is commonly referred to as CSR.iBess re-
sponds by reflecting and shaping institutions wigjokiern the
broader economic, social and political systems.

Presentation the scheme
the formation of corpora-

(Gthe role of CSR in the processes of competitiveaathges for-
mation on the academic ground, the following tiad#l models

‘éﬁégi:‘(zoos) tions’ competitive ad- of competitive abilities analysis can be used:rtiuelel of five
vantages connected with |forces, the model of resource based approach anahddel of
CSR. network approach.
Connections between trapBringing TNC into the Fair Trade system is a comgrsial issue
Jastrzbska ional . | ved itively. C ¢ Fainde is aimed
(2012) national corporations not always perceived positively. Concept of Fa@de is aime

(TNC) and Fair Trade.

against the policies of giant TNC.

Forno & Grazi-
ano (2014)

Social movements in the
current economic crisis.

Description of analytical framework which will coinle social
movements and political consumerism theories bydog on
two basic dimensions: consumer culture and ideatity organi-
sational resources.

Dziawgo
& Dziawgo
(2015)

Selected aspects of CSR
the financial market.

iAfter many years of CSR promotion on Polish finaheervices
market — the level of knowledge and range expextatis low.

Capelle-Blan-
card & Monjon
(2012)

Popularity of SRI in news
papers and academic jou
nals.

The papers on SRI focus on financial performanagemesearc
is needed on a conceptual and theoretical groarghticular the
aspirations of SRI investors and the relationslefvieen regula-|
tions and SRI.

Child (2015)

Comparison of FT and S

Three hypotheses: the relation motivations hypashése mate-
Rial interests hypothesis, and the organizatioaredibility hy-
pothesis.

Zagpa (2013)

Effectiveness of investme)
in an index of socially re-
sponsible companies on
example of Polish Respe
Index.

The analysis of rates of return and risk Respetgtrcompared
%8 other Warsaw Stock Exchange main indexes inefictite

chievement by companies applying CSR higher retwith
ower risk.

Berry & Junkus
(2013)

Study of importance of Sd
cially Responsible Invest-
ing (SRI) for an investor.

Environmental and sustainability issues dominatigeasnajor
category associated with SR investing. Investoe$eptto con-
sider the SRI question in more holistic terms rathan using th
exclusionary format favoured by most SRI funds.

Zysk (2015)

CSR, SRI and responsibl
tourism in Visegrad Grou
(V4).

fe

eveloping CSR, SRI and responsible tourism in ilghe
zech Republic, Hungary and Slovakia can startaeara in
fairer trade on the international level.

Rogowski Analysis of the effective- |Observed differences between the effectiveneskssic invest-
& Ulianiuk ness of socially responsilfiment funds and SRI funds are small and / or sitit insignifi-
(2012) investment. cant.
In the long-term the way production itself is orgaal, needs to
Bieler (2013) The role of TNC in Free |be transformed. This will require completely difat trade ar-
Trade and Fair Trade. rangements, challenging more fundamentally thetabti social
relations of production.
Rodriguez, . . -, . .
Siegel, Hill- Complgx relatl_onshlp b_e- An _qgenda for gddmonal theoretical gnd empl_r_re:sbarch on
tween international busi- |politics, corruption and corporate social respoitigib- three
man & Eden }
(2006) ness (MNEs) and society}lenses on the MNEs.
Lund-Thomsen The drivers, main features, and conceptual undeimpgs of CSR
& Lindgreen |CSR in global value chairj8/easures proposed in the new cooperation paradigrardikely
(2013) to alter power relationships in global value chains

Source: own study.



236 Wojciech Zysk

3. MATERIAL AND METHODS

In the face of — mentioned in the introduction eqasses, tensions and threats in
the global economy they are increasingly presemtideas of accountability and
justice, also undertaken by transnational corpanati The objectives of the article
are:

1. a description of the participation of transnatiooatporations in raising the
level of stratification of society in the rich Nbrand the poor South;

2. an analysis of processes related to liability arstige (CSR, SRI) — including
the new concept of Fair Trade 3.0.

The author makes the following hypotheses: tram@nait corporates activity
is an important factor affecting the deepeninggion of the world into rich and
poor, companies will develop activities in the acd&SR (especially in Version
3.0) and SRI with a growing number of investorsling to trust companies that
pursue a strategy based on a system of ESG fg&nvwironmental, Social, Gov-
ernance) and indices that facilitate this typehadices. But in the area of FT (with
growing turnover year after year) should be progos®v idea: foreign trade based
on responsibility “towards others” and “for othersFair Trade 3.0.

In the article has been used statistical data a@ailfrom annual reports of
organizations dealing with the problems describede h(EUROSIF, USSIF,
Fairtrade International), data from UNCTAD and taport of The Fortune Global
500 Companies List in 2015.

4. RESULTSAND DISCUSSION

4.1. TRANSNATIONAL CORPORATIONS, GLOBAL VALUE CHAINS
AND SOCIAL INEQUALITIES

The today’s world economy is the interdependencamulfiple systems and com-
ponents. Globalisation in the economic sense Isltzatjsystem of flows of goods,
services, capital and people (Wach, 2014). We obgbe growth of the phenom-
enon of internationalization processes of markesates, production, logistics and
distribution. Companies operating in this environtriatroduce and implement ho-
listic strategies for global action on an interoaél scale. Global value chains al-
low companies to specialize in the implementatibthese processes where they
are most competitive, which often means separatfdhe different stages of the
production process geographically distant countiaggions. One of the elements
described according to the relocation of actiokenaby the company to produce
and sell certain product or service (Porter & Kran2906, pp. 78-92). Is distin-
guished by the following set of forms of relocatimndules value chain enterprises
(Oshriet al.,2009, p. 15):
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1. in-house sourcing — delocalisation of module vathain through internal
ownership structure the company and the countwhiich it is located; it ap-
plies to greenfield investments, brownfield invesits, joint ventures, strate-
gic alliances, cooperation agreements;

2. outsourcing — delocalisation of the company's vahan module to an exter-
nal provider located in the same country as ansitorethe scope of analogous
asin “1”;

3. offshoring — the delegation of the module valueirtheithin the ownership
structure of the company, but outside the coumtnyhich it is located; it ap-
plies to contracts for suppliers and cooperation;

4. offshore outsourcing — the transfer process arfdfation of the value chain
to an external provider located abroad, the scépmalogous as in “3".

The activities of major market participants (treetsmnal corporations and
their foreign affiliates, banks, financial institbts and investment funds) brings
many positive effects, such as reducing the distaricivilization, the impact on
economic development, creating and liberalize irdgonal trade, increase com-
petitiveness, the development of techniques arthtdogies, the creation of jobs,
introduction of modern management methods and iwipgathe quality of goods
and services. On the other hand, the above-metigreeips of companies are in
a very special way responsible for your interactiafith the countries of operation
and for local communities, because they have dfiignt impact on the shape of
the reality in which we live. Famous internatiosehndals such as tax avoidance
evasions, creative accounting practices (due twiplie “greed is good” — guided
by short-term benefits), overstating profits, maégions of emissions in diesel
engines (the latest Volkswagen’s scandal), gidhobs in violation of tax laws in
Luxembourg, environmental devastation and destrnaif livelihoods of the pop-
ulation (last deforestation in Indonesia; it had hassive environmental and social
impacts), human rights violations, deliberate hskl assessment or creating fraud-
ulent financial instruments. Often companies irimyally causing local conflicts
(especially in the fight for access to natural teses), deprive wages, acquire land
and crops (coffee, cocoa, bananas), they did nasubits activities with local
communities, and in the case of litigation do nay gourt-awarded damages —
which in turn leads to a deepening social inegieali&nd deterioration in the stand-
ard of living societies. Transnational corporatiamsl their affiliates generate ap-
prox. 70% of the turnover of world exports and impdUNCTAD, 2015), often
their revenues exceeds the average GDP of countrieis impossible not to notice
the correlation between the activity and the realit the entities described eco-
nomic, political, social and ecological modern wiorl

! Corporations avoiding paying corporate incomeitaRoland might deprive even 46 billion PLN annyatic-
cording to a report for the European Commissiorrgeean Union, 2015).

2 For example GDP in 2014 (billions USD): Norway 994 Austria — 437, Iran — 416, Thailand — 405; reies
in 2014 (billions USD): Walmart — 485, Sinopec Gueud47, Royal Dutch Shell — 431, China Nationatéteum
— 428 (Fortune, 2015; UNCTAD, 2015).
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As already mentioned the activities of these powerfas demonstrated above
— companies leads to social inequalities in thddvand worsens the living stand-
ards of populations and living conditions. Richpmmations changing their busi-
ness strategies, cost, wage (and pricing modetswatih effective use in practice
the idea of accountability and justice could affeetn a small increase in real in-
comes the poorest sections of societies.

4.2. JUSTICE AND ACCOUNTABILITY INTHE ACTIVITIES
OF TRANSNATIONAL CORPORATIONS

Because of the actions of corporations in the nagggmarket, speculations finan-
cial institutions and excessive creation of mongyhe banks appeared the global
financial crisis of 2008-2010. It changed the syst# economic forces in many
economies and infringed the balance of global egoneelations. This situation
calls to ask questions about the goals of furtleeetbpment of the economies and
the roads leading to the realization of these taSkaes of crisis and recession,
most often tend to in-depth analyses about theofalempanies operating globally.
Part of transnational corporations realizes thatilgher position in the global mar-
ket also increases their responsibility for theimmment and relations with stake-
holders. In order to improve these relations angrave its image of a company
involved in the promotion of such forms of actiancarporate social responsibility
(CSR), investment socially responsible (SRI) andtsrdoings take into account
created by the International Community Fair Tradesement (Fair Trade). What
is important — consumers (and stakeholders) hagerbbe more aware of the pos-
sibility of corporations and their impact on theseanment. Consciously they be-
gan to require economic operators a fair, transypaned ethical code of conduct —
instead prefer to purchasing goods, using the ses\and investing in the assets of
those companies that take into account the propalistussed in their business
strategies. Hereby the customers have an impattieodevelopment of the econ-
omy.
The latest form of corporate social responsibititthe idea of CSR 3.0, which
further broadens the activities of companies. \6erd.0 has evolved from classic
CSR activities (CSR 1.0) with idea “good behavlmcause it is good” and from
CSR 2.0 with the concept of responsibility for paimg joint relations with cus-
tomers and suppliers (Garriga & Melé, 2004, p. Bdgmmeret al., 2012, p. 4;
Jugius & Snieska, 2008, p. 36). In the concept of G3Rhere are no longer local
initiatives undertaken within the framework of googbperation with local gov-
ernments, but global cooperation corporations, gowents and international or-
ganizations to create new commercial connecticBnancial and social. Partner-
ship "state — corporation — NGO" as a determing®R@G.0 gives synergies and
aims solution described in this paper problemsefjuality on a global scale. In
case of a financial crisis in 2008-2010, the efeaxt which are felt to this day,
governments reduced their involved in activitiegnprove the quality and stand-
ard of living in the poor countries of the Soutldahocated funds to stabilize their
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economies. Corporations have decided to fill the igathe activities of govern-
ments and non-governmental organizations, howéserpt just a philanthropic
activity, as part of the CSR strategy 3.0. Takimg iaccount the rapidly changing
market, corporations want to create links withgngficant today, customers who
in the future may become an important businessiearfn example of partnership
between the state — corporates action in the U8revhe project is implemented
in the field of energy under the name "Power Affi@dSAID, 2015). Project in-
cludes the collective resources of the US Govermymidnican governments, the
World Bank, the African Development Bank, the Goveent of Sweden, the Eu-
ropean Union, the African Union, the United Nat®Sustainable Energy for All,
and more than 100 private companies, e.g. Citi,e@arklectric, Goldman Sachs,
JCM Capital, Nedbank, Shell, Standard Bank, Symisiower. Another example
of cooperation between corporations, governmerddN{BOs is the activity of The
Climate Group. The Climate Group (2015) is an awairthing, international non-
profit with offices in Greater China, North Amerjdadia and Europe. This organ-
isation helps leaders to pass to a prosperous #ton economy, driven by the
rapid scale-up of clean and renewable energy. pieSeber 2015 CDPand The
Climate Group released a report showing that owdr hajor companies (e.qg.
Bloomberg, Dell, HP, IKEA, HSBC, Nike, Phillips, ¢uter & Gamble, CECEP),
states, regions and cities around the world hawenutied to reducing their green-
house gas (GHG) emissions by 80-100%, or procurii$o of their power from
renewable sources.

Since the nineties the twentieth century socialponsible investing is gain-
ing popularity both in Europe and in the Unitedi&aand other countries. Accord-
ing to data from European SRI Study 2014 (Eur@€if,4), European Responsible
Investing Fund Survey 2015 (KPMG, 2015) and ReparUS Sustainable, Re-
sponsible and Impact Investing Trends 2014 (US30ED) in the years 2002-2014
SRI market size in Europe grew from 0.3 to 13.Midri EUR, and in the USA in
the period 1995-2014 grew from 0.6 to 6.5 trillild8D (Zysk, 2015, p. 171). Itis
worth noting that investors who take into accotnet ¢riteria of ESG factors (En-
vironmental, Social, and Governance) in the stmecti the investment portfolio,
they need quality information about CSR strategysped by the company. An
increasing number of socially responsible indeses iesult of growing interest in
the topic of SRI (Capelle-Blancard & Monjon, 20p2242; Berry & Junkus, 2013,
p. 709). The purpose of such indices is to progidéal standards for identifying
the socially responsible, invest in them, and meaguheir results in the area of
economic, social and environmental. In additiospahey serve as part of facili-
tating investment decisions, and also allow miningzthe costs of acquiring in-
formation.

3 CDP (formerly the Carbon Disclosure Project) gi@bal not-for-profit organization, founded in 2080d head-
guartered in London. It pioneered and provide tbddis only global natural capital disclosure systehere over
4,500 companies, representing over 50% of the rhaggtalization of the world’s largest 30 stoclckanges,
and 110 cities from 80 countries (CDP, 2015).
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Companies aspire to qualify for social indices.sTitgiquires on their part un-
dergo voluntary social audit, and what that entaiéking available a range of in-
formation, the involvement of significant resourcpsoperly prepared staff and
time. The company’s membership to socially resgdasndex confirms its social
orientation and the desire to build long-term vdhreshareholders, taking into ac-
count the social aspects. There is an increasimgoeu of indexes in the world,
which role is to promote and disseminate the egsehcorporate social responsi-
bility. Among socially responsible indexes we slibmiention the Dow Jones Sus-
tainability Indexes (the world’s first stock indhsting of socially responsible com-
panies, specifies 10% leading companies in thd GiEkustainable development of
the 2500 world's largest corporations belongingh® Dow Jones Global Total
Stock Market Index), The MSCI KLD 400 Social Indgxe world's first American
index based on ESG criteria, includes 400 comp4nike FTSE4Good Index (de-
signed to measure the performance of companiesmgmting strong ESG prac-
tices), and The Ethibel Sustainability Index (camtaa variable number of shares
from companies that are included in the Russelb&llédndex and display the best
performances in terms of CSR, the index collectapanies from Europe, North
America and Asia Pacific.). These indices are aittitove and consequently are
the most commonly used in making an investmentitati{Rogowski & Ulianiuk,
2012, pp. 64-81) and they are becoming more ane mopular, as evidenced by
the above-cited data.

264 29
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Figure 1. Fair Trade turnover worldwide in 2004-2014 (inibfl EUR)
Source: author’s calculations based on Fairtrade International ARepalts, years 2003/2004-
2014/2015 (WFTO, 2016).

The Fair Trade movement promotes the idea of td@srof the game in the
area of international trade (Mohan, 2010, p. 1% phenomenon of Fair Trade
becomes the impetus to liberalization of accessdikets in rich countries of North
and covers more and more countries around the vibttbre, 2004, pp. 73-84;
Dragusantet al, 2014, p. 220). The international Fairtrade sysitectudes three
producer networks, 25 Fairtrade organizations,tiéale International, and FLO-
CERT, the independent certification body of thebgld-airtrade system (Fairtrade,

4 Founded as Domini 400 Social Index in 1990.
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2015). According to a recent report “Global charigeal leadership, Annual Re-
port 2014-2015" prepared by the organization Feid€ International in 2014 cus-
tomers in more than 125 countries developed ecaraiyispent on Fair Trade
products (32,000 types of goods) for 5.9 billionEELThis is an increase compared
to 2013 by 10%. Figure 1 shows the change in s#lge®ods FT in the world in
2004-2014.

Turnover of Fair Trade goods in the world from 2@04he end of 2014 was
almost seven times larger (from 0.83 billion to bildlon EUR).

FT creates opportunities for economically disadagat producers, ensures
no child labour, forced labour and good workingditions. One of the basic prin-
ciples is respect for the environment (WFTO, 20I%)e Fair Trade market has
many documented benefits for a farmer, includiggaranteed floor price and ac-
cess to credit. In the initial phase of developnwdrihe Fair Trade movement one
could reach conclusions that besides the fightregainfair practices by corpora-
tions selling fair products was not associated waithivities of these companies.
However, it turned out that corporations have ogtegbin this rapidly growing
movement instead of an active struggle against Rieferred care about their pos-
itive image than entering into conflict. There aiteations when companies use the
Fair Trade mark only for marketing purposes, irndto market several products
with the symbol of FT, thereby building their owthieal face of the brand, but the
rest of the production run in a manner that comttadhe principles. Sometimes
there is also the use of double standards — @atiibin includes manufacturers, but
does not include employees' rights in supermarketscoffee networks that sell
a product Fair Trade

FT growth shows the commercial viability of an aggarh to business based
on transparency and respect. Purchasing Fair Deods gives consumers a direct
way to help reduce poverty around the world. Iterenthan just trade. It's about
relationships between buyers and sellers — lelf$tia model Fair Trade 1.0. How-
ever, the branding and mass production of the B&léshas made it difficult for the
market to retain the solidarity connection betwprrducers and consumers. It has
been unable to create the kind of economic indegrereinecessary for farmers to
escape from periodical debt. Nowadays, fair trathels are often employed simply
to target ethical consumerism, and they seldonecefh sincere relationship be-
tween producers and consumers. So — at West Vardginiversity (WVU) in the
USA — appeared the idea to use the coffee indastey/tool for promoting interna-
tional solidarity and cooperative development. disvdecided to call this initiative
WVU Fair Trade 2.0 (WVU Fair Trade, 2015). The paijconcept involves direct
cooperation between with cooperatives from Cemrakrican countries that pro-
duce coffee, co called “First Hand Coffee”. Theugras now selling the coffees
under the label First Hand Coffee at multiple ldtaiations on the WVU campus,
through a partnership with the university’s dingegvices department. The concept

5 The outstanding challenge for Fair Trade is tobss the corporate conscientisation evident inatiies like
the Starbucks-backed Fairtrade Access Fund (BoR@8).
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of “First Hand Coffee” shows that producers notyordceive a base price above
that offered by fair trade labelling, but that taege percentage of profits normally
allocated for marketing and branding (around 80%4hstead absorbed by volun-
teer labour and reinvested into coffee producingroinities.

This is definitely a small — although lofty — lodaltiative, but has affected
the author's idea for a new concept: Fair TradeAs8umption idea is to exclude
intermediaries (which are often transnational coapons) and use in the develop-
ment of responsible international trade in so-cdipwer of big cities”. According
to the AT Kearney report “Global cities. The raceealerates” more than half of
world’s population lives in cities, and by 2025tthamber is projected to reach 60
% (ATKearney, 2015). According to the McKinsey Giébnstitute “Urban world:
Mapping the economic power of cities” from 2011yo800 urban centres generate
about 60 % of global GDP (McKinsey & Company, 20Mile 600 cities will
continue to account for the same share of globaP @D2025, this group of 600
will have a very different membership. Over thetriExyears, the centre of gravity
of the urban world will move south and, even maeeisively, east.

Theoretical assumptions of the project Fair TrafeaBe as follows:

1. the greatest cities in the world use their strerfgtbwer of big cities”) and
begin to cooperate with manufacturers of the prtglbair Trade;

2. there are created urban companies (for example aoiep dealing with en-
ergy, water, litter) and they trade FT goods deiige them directly to end
users in schools, universities, local institutiansl offices or ordinary custom-
ers (e.g. vending machines for coffee, cocoa, basdlowers, tea or juice);

3. it is used volunteer and student placement asra @drpublic education, as
well as prison labor as a kind of re-education;

4. producers receive a good base price above thaedffgy fair trade labelling
and transnational corporations;

5. in the further municipal companies would form joweintures with producers
in poor countries of the South, would be organiaezystem of certification
and own logistics (TSL industry).

So organized process would exclude many traderslésélers, retailers) and
as a result would be profitable for all partieshaf transaction. This is new concept
of foreign trade based on responsibility “towartisens” and “for others”. Author
of the concept realizes that the idea requiresitation of accurate pricing models
and calculations; they will be the subject of ferthesearch.

5. CONCLUSIONS

The world economy at the present time is a systecomnected vessels. The pro-
cesses of globalization and internationalizatiorbo$iness activities resulted in
rapid growth of transnational companies. Methodplofplanning and organiza-
tion of production, management methods and creatiagegies has been changed,
which gave effect to increase productivity and maze profits. In addition to the
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many positive effects of the phenomena there aeradgative effects of these pro-
cesses: opening of the income shears, impoverighoherlarge part of the world's

population, expansion of the disparities betweercthuntries of the rich North and
the poor South and the degradation and over-egpilmit of the environment.

One of the many proposed solutions — which cardbatified as a result of
this article — aimed at eliminating these dispesitare: the development of corpo-
rate social responsibility, responsible investmmmd promote Fair Trade move-
ment (maybe the concept of FT 3.0) — especialtynies of economic crisis. The
crisis has deepened the unethical behaviour o$ii@ional corporations, no sense
of responsibility for their decisions, excessivsiteto get rich at any cost, ordinary
theft and fraud. It is worth to remember requiretaesf the new economy — the
economy of social development — oriented in busin@actice on increasing the
standard of living and prosperity, and which stiates economic growth and social
development influences the reduction of social iraditjes. The author is fully
aware that concept of Fait Trade 3.0 is not sdiealtly justified - this issue will be
the subject of further research.
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