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ABSTRACT
Objective: Entrepreneurship has a very important role in developing countries. Universities, especially in In-
donesia, organize some entrepreneurship programs to encourage students’ intentions. But, there is no assess-
ment that shows the significance of the influence of university programs on developing entrepreneurial inten-
tions. The objective of this article is to assess the entrepreneurial intention among university students in In-
donesia, especially the significant influence of university programs as a subjective norm, compared with the
other determinants such as attitude and perceived behavioural control. This research was conducted in 2022,
so that at the same time, it could be seen how the pandemic affected the intention.
Research Design & Methods: The study uses a quantitative approach that applies the theory of planned
behaviour (TPB) and is analyzed by the SEM PLS method. The questionnaire technique is used and deliv-
ered to 272 Indonesian students.
Findings: The digital technology and social media content, believed to be rich and giving, inspire students as a
subjective norm, playing a bigger part in entrepreneurial intention than their attitude, university program, or
university environment. Furthermore, attitude has little bearing on entrepreneurial intention.
Implications & Recommendations: It is recommended that the universities have to engage more with the
trends of digital technology especially social media to promote entrepreneurship. The related topic that is
relevant to be shared on social media such as readiness to start the business, risk taking, and giving as a
positive motivation.
Contribution & Value Added: In term of theory development, the study contribute to fill the gap in science,
especially research of a creative entrepreneur intention, after the pandemic, and take place in Indonesia as
an added value. In practical terms, for universities, the research recommendation can be used as a reference
in developing entrepreneurship programs at universities, especially in the creative field.
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INTRODUCTION

Entrepreneurship is becoming a global issue (Lopes et al., 2018; Mei et al., 2020). The role of entrepre-
neurship in improving the quality of life is recognized in the context of the Sustainable Development
Goals (SDGs) 2030. In terms of the SDGs under consideration in 2019, entrepreneurship is associated
with SDGs 4 and 8. SDGs objective 4.4 aspires to significantly expand the number of young people and
adults with relevant skills, including technical and vocational skills, for employment, decent jobs, and
entrepreneurship. Simultaneously, SDG target 8.3 aims to promote development-oriented policies
that encourage productive activities, decent job creation, entrepreneurship, creativity, and innovation,
as well as the formalization and growth of micro, small, and medium-sized enterprises (MSMEs).
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MSMEs play an important role in inclusive development as both agents and recipients. MSMEs are one
of the most effective vehicles for addressing the problem of creating 600 million new jobs by 2030,
particularly for young people (Carpentier & Braun, 2020).

In order to understand how to create jobs, it is also important to know how to establish a business
called entrepreneurship and the person who set up the business called entrepreneur. By definition,
Schumpeter implies that invention and creativity are critical factors in economic progress, and this is
referred to as “entrepreneurship” (Szmrecsanyi, 2009). From the management point of view, Drucker
characterized entrepreneurship as one of the characteristics of management, stating that the manager
must always administrate. He must manage and improve on what currently exists and is known. How-
ever, he must also be an “entrepreneur”(Drucker, 2014).

Entrepreneurs, in the current era, are developing into a new term called “startup”. One of the fairly
common definitions of startup is the definition according to Salamzadeh. Startups are business
startups that have just been established and are in a period of struggle (Salamzadeh & Kawamorita
Kesim, 2015), although there are other definitions of startups in certain fields, especially in digital busi-
ness. With this definition, the term “startup” cannot be separated from entrepreneurship. On the
other hand, entrepreneurship is a spirit for creating new businesses, so entrepreneurship cannot be
separated from creativity (Gammell & Kolb, 2020).

In academic, entrepreneurship education has embraced a design thinking viewpoint. In recent
years, design thinking, which is defined as “the collection of tools, methods, and mindsets that design-
ers use to solve issues,” has been progressively included in the business school course curriculum (Sa-
rooghi et al., 2019). The new thing that is different from the previous method of learning to establish
the new business is the Business Model Canvas (BMC), which is a method for visually mapping a busi-
ness plan on a piece of paper (Osterwalder & Pigneur, 2013).

Recent research on entrepreneurship also mentions serial entrepreneurship (Dabic¢ et al., 2021).
That is, someone who has an entrepreneurial spirit, when he can find a pattern of doing business,
will tend not to focus on one business field but on various businesses. This is a positive thing be-
cause he will open up new jobs quickly, but a negative thing because if he doesn’t have good sup-
port, his business will lose focus.

Entrepreneurship research is not all about technical ways to build a business, such as finance,
marketing, operations, but also about mindset (Nielsen et al., 2021). Therefore, research on entre-
preneurship is also related to factors that influence people’s desire to start a business, such as self-
motivation in starting a business (Lifidn et al., 2011), environmental factors that influence decisions
(Ajzen, 1991), and control variables or other aspects that affect business decisions (North, 1990). In
another study, it was also stated that growth in colleagues is a reason that influences entrepreneur-
ial intention (Birley et al., 1991). On the other hand, the nature of entrepreneurship is also influenced
by attitudes or innate nature (Damke et al., 2018). All the research on intention is summarized into
the Theory of planned behaviour (TPB) (Ajzen, 1991; Bird, 1988; Boyd & Vizikis, 1994; Fini et al.,
2012). After that, the study of entrepreneurship was also strengthened by research on the habits of
entrepreneurs, which resulted in an empirical study that showed every successful person has a habit
that can be learned (Duhigg, 2012). Especially in entrepreneurship, this research has developed into
an entrepreneur’s behaviour (Hashimoto & Nassif, 2014).

Entrepreneurship is being developed in a lot of countries, especially Indonesia. In the last 15 years,
along with the creative economy trend, the trend of entrepreneurship has shifted from establishing
manufacturing-based small medium enterprises (SMEs) to creative one. The term creative industry, as
an emerging business and contribution (Dewi et al., 2018; Saksono, 2012; Setiadi & Inderadi, 2021;
Sumiati et al., 2017), is considered a solution for entrepreneurs who start with small capital. Therefore,
the government promotes creative entrepreneurship. One of the creative business sub-sectors con-
sidered to have a large contribution to the economy today is culinary, fashion, and craft sectors (Ra-
syid, 2018). In an effort to develop the existing businesses, the government initially funded production
engineering training programs. However, along with the trend of creative sectors, the training is di-
rected at product design, branding, packaging, and also a festival held to attract tourists (Nugra, 2019).
Not only for existing businesses, but startups also need training or education to leverage their
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knowledge based on their particular conditions. The government’s role in policymaking and support
mechanisms also needs to be well designed by involving entrepreneurs.

To develop entrepreneurship, Indonesia carries out various programs, including collaborating with
universities (Dewi et al., 2018). As a center of excellence, the university contributes in the form of
training and consulting. In addition, in the community, the government has created clustering pro-
grams (Tambunan, 2005). Clustering is an effort to unite businesses in one area with the same product
and build networks with other clusters to synergize with each other. Another study on entrepreneur-
ship in Indonesia is about gender (Tambunan, 2007). From this research, it was revealed that in Indo-
nesia there is no gender discrimination, especially regarding herbal producers. The clusters are mostly
in the family environment, namely working on homemade products, so the role of women, or house-
wives, is very important in business operations. They take care of the household while producing.

Among existing studies, there is also research on learning from the failure of government programs
(Bezerra et al., 2017; Galloway & Brown, 2002). This study explains that the entrepreneurship program
has so far not been in accordance with the desired number of targets, so more research is needed from
various fields to fill the existing gaps, especially regarding critical success factors (Handoyo et al., 2021).
One of the latest studies in Indonesia that needs to be used as a reference is about entrepreneurship
intention (Kristiansen & Indarti, 2004). This research is still general; there is no specificity in one par-
ticular field. The new thing that has not been developed is how the impact of the COVID-19 pandemic
on entrepreneurship intentions, especially regarding creative entrepreneurship, is considered as a field
that is easier to develop because it does not require large capital.

In general, the purpose of this research is to explore students’ intentions in starting a business by
including the pandemic factor as one of the variables. This is necessary considering that the process of
extracting intentions is expected to have two advantages, both as a practical solution to existing prob-
lems and as a contribution to science. Practically, this research is expected to provide direction for the
creation of entrepreneurship education programs, while for science the results of this research are ex-
pected to fill the research gap on entrepreneurship with case studies of creative entrepreneurship in
Indonesia, and the implementation of theories of planned behaviour into post-pandemic case studies.

LITERATURE REVIEW

In order to accelerate entrepreneurship, there needs to be a planned system in education (Lopes &
Lussuamo, 2020). Some research also discusses how to build entrepreneurship-based academic learn-
ing but is not limited to formalities (Lamine et al., 2014). More specifically, entrepreneurship science
is also researched, especially in formal education (Miller et al., 2016). In higher education there is an
entrepreneurial university concept that entrepreneurship knowledge needs to be given to students
before entering the world of work. Based on the definitions proposed by Etzkowitz et al. (2000), this
meaning is defined as a university that has the ability to innovate, recognize and create opportunities,
work in teams, take risks, and respond to challenges on its own, seeks to work out a substantial shift
in organizational character so as to arrive at a more promising posture for the future. In other words,
it is a natural incubator that provides support structures for teachers and students to initiate new ven-
tures: intellectual, commercial, and conjoint. The outcome of an entrepreneurial university produces
some macro and microeconomic factors that can be influenced, positively and negatively, during the
process of creation and development of this kind of university. In building an entrepreneurial univer-
sity, universities also teach business skills as knowledge that is being taught in the university. Some of
the skills that must be taught at universities include the development of behavioural, social, and tech-
nical skills; real projects and networks for students (Hasan & Nisa, 2021).

From the pedagogy point of view, transforming existing formal education into an entrepreneurial
matter has to consider the entrepreneur or employer’s insight. For that purpose, based on some liter-
ature reviews, universities must implement more than 5 factors to develop an entrepreneurial concept
in the future, such as tacit knowledge, mentorship, peer review learning, combining digital tools, and
andragogy. Tacit knowledge is highly personal knowledge. It is hard to formalize and, therefore, diffi-
cult to communicate with others. Tacit knowledge is also deeply rooted in action and an individual’s
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commitment to a specific context—a craft or profession, a particular technology or product market, or
the activities of a workgroup or team (Nonaka, 1998).

On the other hand, universities should also apply for a mentorship program. Mentorship is the
influence, guidance, or direction given by a mentor. Mentorship is off-line help from one person to
another in making a significant transition in knowledge, work, or thinking. A mentor is someone who
teaches or gives help and advice to a less experienced and often younger person. A mentor is someone
who helps another person become what that person aspires to be (Sabrina & Sihombing, 2018). In an
organizational setting, a mentor influences the personal and professional growth of a mentee. Most
traditional mentorships involve senior employees mentoring more junior employees, but mentors do
not necessarily have to be more senior than the people they mentor. What matters is that mentors
have experience that others can learn from. The literature also suggested future research work on 1.)
authentic learning, or a real-world case, facts, and examples are used; and 2.) active learning to explore
students’ problems and develop their answers. Universities, therefore, need to plan for blended learn-
ing environments that are characterized by combining digital tools with teacher support to promote
interactive learning among the students in and beyond their classrooms (Ashour, 2019).

Another McNelly study suggested that entrepreneurship course syllabi be designed in an andra-
gogical manner. According to a sample of 113 social entrepreneurship curricula from institutions all
across the world, Through descriptive statistics analysis, it may be concluded that there has been a
shift in teaching philosophies from instructor-centered (Pedagogy) to learner-centered (Andragogy)
(McNally et al., 2019). The entrepreneurial spirit can be trained with habit, so Duhig said in his book,
The Power of Habit, that it is a reference to the habits of successful entrepreneurs that prospective
entrepreneurs can imitate for personality improvement (Duhigg, 2012). Habits or behaviours can be
planned by understanding the theory of planned behaviour (TPB) (Ajzen, 1985).

This TPB explains that human actions are caused by previous intentions (I). Besides, attitude (A),
subjective norm (SN), and perceived behavioural control (PBC) all influence I. SN is the environment or
factors outside of oneself that affects |, which can be other people or the surrounding environment,
whereas behavioural control is a belief about the existence of factors that will facilitate or hinder the
performance of behaviour and the perceived strength of these factors. Overall, these 3 factors shape
intentions and, subsequently, shape behaviour (B). This theory is the foundation for the perspective of
beliefs that are able to influence someone to take specific actions. An intention is a decision that is
triggered by consciousness or the unconscious. This theory is appropriate for studying behaviour that
requires planning, as well as for planning an intention and behaviour to be formed.

Perceive
behavioral
control

Figure 1. The Theory of Planned Behaviour
Source: Ajzen, 1985.

TPB is an update of Reasoned Action Theory (RAT). It explained that the | to carry out certain ac-
tions is caused by two reasons, namely SN and A towards B. Then, in 1988 Ajzen added one factor,
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namely PBC. According to Ajzen, A that influences B are important things that can plan actions. How-
ever, it is also necessary to consider external factors and behaviour that has become a habit. If there
is a plan and support from the environment that makes it easier to behave, this will further support a
person’s intention to behave. Attitude is the sum of one’s feelings about accepting or rejecting a B and
is measured by an evaluative scale, for example, strongly agree or strongly disagree (Hill et al., 1977).
Attitude is an internal state that affects the choice of individual actions towards certain objects, peo-
ple, or events (Ajzen, 2002).

The latest entrepreneurial intention research in Indonesia is about the effect of perceived univer-
sity support, entrepreneurial self-efficacy, and proactive personality in promoting entrepreneurial in-
tention (Dwi et al., 2022). Despite the Indonesian government’s institutional support, entrepreneur-
ship is not regarded as a promising alternative career path. As a result, the study investigates the im-
pact of university institutional support and personal trait variables on the entrepreneurial intention of
Indonesian students. According to the findings of this study, perceived educational support has a direct
impact on entrepreneurial intention. While perceived concept development support and perceived
business development support positively shape self-efficacy, which leads to entrepreneurial intent.
This study also confirms the role of self-efficacy and proactive personality in predicting entrepreneurial
intention. It suggests the future research of the university’s support factors to examine the influence
of the social environment such as social support and family support. This research suggestion is the
baseline to do the research that is reported in this article.

To achieve the goal this research framework is adapted from the Theory of planned behaviour
(TPB). Previous research on students’ perceptions of business skills, business growth skills, strategy,
and successful business are key factors that students consider in their entrepreneurial orientation. In
the case of Indonesian students, research conducted by Ambara showed that attitude and perceived
control behaviour have a significant role in entrepreneurial intention in Indonesian students. In addi-
tion, subjective norms play no role in entrepreneurial intention (Ambara et al., 2019). According to
previous research, the modified TPB is a common framework to determine the hypothesis. Therefore,
below is the hypothesis and framework for the following research:

H1: Thereis a strong and positive relationship between attitude and students’ entrepreneur-
ial intention.

H2: Thereisastrong and positive relationship between subjective norm and students’ entrepre-
neurial intention.

H3: There is a strong and positive relationship between perceived behaviour control and stu-
dents’ entrepreneurial intention.

Perceive
behavioral
control

Figure 2. Research Framework and Hypothesis
Source: own elaboration.
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RESEARCH METHODOLOGY

Different to the previous studies on education that use qualitative methods (Hlady-Rispal & Jouison-
Laffitte, 2014), this research is arranged in a quantitative method that analayze the relationship be-
tween a student’s A, SN, PBC, and entrepreneurial | in accordance with the TPB. Respondents as re-
search objects are students in the Product Design Department of the Sepuluh Nopember Institute of
Technology (ITS). This is in accordance with the target population where they are students who study
product design as part of the creative industry and get subject design management and technopre-
neurship. In addition, ITS is among the top 6 universities in Indonesia based on the World Class Uni-
versity Rank 2022. ITS is located in East Java province, where this province has the largest number of
SMEs with the largest contribution in Indonesia. As a comparison, the number of SMEs in East Java is
92,031, while the total number of SMEs in Indonesia is 253,068 (Badan Pusat Statistik, 2022). According
to this explanation, ITS students are the target group of responses.

To analyze it, this research uses the Structural Equation Model-Partial Least Square (SEM-PLS)
method using SMARTPLS software. This method is the most recent method compared to the previous
method, namely SPSS. With SMART PLS, it is possible to use a small number of respondents. This study
supports three hypotheses about entrepreneurial intention. The findings of this study have a number
of important implications for future practice such as to conduct and evaluate entrepreneurial pro-
grams at universities.

The Questionnaire Development

This questionnaire is made up of 4 parts, namely: research overview, identity, demographics, and ques-
tions. The research overview is explained through a video recording uploaded on Youtube with a du-
ration of 3.28 minutes. This is to make it easier for respondents to understand the research in a concise
and interesting manner, and can draw in respondents from the YouTube viewer itself. The overview
also explains that the data collected will be confidential. The identity was collected from respondents
in the form of e-mail address, name, telephone number, sex, age, major, university, and years.

There are 14 questionnaire questions, which are grouped into four items based on the TPB model.
These questions have been tested and taken from previous studies. These questions are translated
into Indonesian to avoid misunderstandings and back-translated by using ImTranslator v 16.21 to main-
tain accuracy. The questionnaire is measured on a five-point Likert scale, which means strongly disa-
greeing (1) to strongly agreeing (5). The questions are divided into four categories including A, SN, PBC,
dan I. In the A category, the topic being measured and the questions such as passion in entrepreneur-
ship (Al Issa, 2021; Bhansing et al., 2018), life skill, open minded (Al Issa, 2021) and management skill
(Campo-Ternera et al., 2022). The SN category is represented by COVID19 pandemic factor (Liguori &
Winkler, 2020; Meahjohn & Persad, 2020) internet role (Olanrewaju et al., 2020), government program
(Al Mamun et al., 2016; Idris, 2017), campus ecosystem (Bazan et al., 2020), and family support (Al
Mamun et al., 2016). The PBC category includes readiness (Zulfigar et al., 2017), risk taking (Al Issa,
2021), and the spirit of giving (Rehan et al., 2019). At last, the two topics to measure the | are optimism
(Bernoster et al., 2018) and opportunity (Hassan et al., 2020).

Data collection

After the questionnaire is made, collecting and analyzing quantitative data is carried out (Walliman,
2006). The targets targeted in this research are all undergraduate students of the ITS Product Design
Department. According to ITS data, the total number of students in the 1st, 2nd, 3rd, and 4th grades
is 365 persons. Their average age was 18-24 years, and there was no gender restriction. This ques-
tionnaire is created online in Google Form and then the URL is distributed using WhatsApp Messen-
ger to students directly one-by-one or through WhatsApp Groups. To make it easier to coordinate
lectures, lecturers, supervisors, and staff also help. In addition, the form is also uploaded on the
YouTube Channel for easy access directly. The questionnaire was distributed at the beginning of the
even semester of 2022, which is early February 2022. Out of 365 students, only 272 filled it out.
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Because it uses SEM-PLS, this number is considered valid because the lowest limit according to SEM-
PLS is 150 respondents (Bagozzi & Yi, 1988).

The important thing that needs to be considered in accelerating filling out the questionnaire is
waiting for students to fill out the form. From this experience, when students are asked to fill it in
without waiting, they will delay filling it in and even forget. To coordinate all students at a fast pace,
ask the lecturer for time during online classes using the Zoom platform. It only takes 10-15 minutes to
be filled by 90% of students. This is the advantage of online lectures, where students are easy to coor-
dinate quickly. Unlike before, by entrusting or sending one by one, for a week, only 10% filled out the
form. It’s also difficult because you have to remind them one by one every day.

RESULTS AND DISCUSSION

Based on the questionnaire, it was found that the majority of the gender were 179 female students
and the remaining 93 male students. Their age is almost the same but the higher the level the fewer
the number between 18 — 23 years with details 18 years — 65 students, 19 years — 77 students, 20 years
— 74 students, 21 years — 40 students, 22 years — 13 students, 23 year — 3 students. Based on the
number of levels, the majority who filled out the questionnaire were first year students, which were
106 students, followed by 80 second year students, 60 third year students and 26 fourth year students.
The following is the demographic table of the respondents:

Table 1. Questionnaire result

Description Frequency %
Sex
M 93 34.2
F 179 65.8
Age
18 65 23.9
19 77 28.3
20 74 27.2
21 40 14.7
22 13 4.7
23 3 1.1
Years
[ 106 39
1] 80 29.4
11 60 22
v 26 9.6
Total: 272 100

Source: own study.

Once the data is collected, it is continued by making a model based on TPB. As with the SEM-PLS
system, it is necessary to determine the code that represents the latent variables and their indicators.
The latent variable attitude is represented by code A, subjective norm is represented by code SN, per-
ceived behaviour control is represented by code BC, and intention is represented by code I. The indi-
cators are the questions asked and are represented by numbers, so that a combination of letters is
formed, representing the latent variable and numbers that represent indicators. Here is the code ar-
rangement of latent variables, indicators and its questions:

After getting the data results in the form of excel then the data is entered into the Smart PLS soft-
ware system. The data obtained from the Google Form is still in the form of data without code so it is
necessary to replace it with the indicator code as well as change the file format to ‘csv’ so that it can
be detected by Smart PLS. After being imported into SmartPLS, the missing value marker information
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will appear: none, meaning the data is ready for analysis. After that, create a framework by determin-
ing the latent variables and indicators and then link them according to the TPB framework. Here are
the results of the framework:

Table 2. Indicator codes

Code Questions
Instrument to measure A
Al My interest is doing business
A2 | have a good life skill
A3 | am an open minded person, to do business need to learn more
A4 | have a good capability in management to build business
Instrument to measure SN
SN1 Pandemic COVID 19 condition push me to become entrepreneur
SN2 Technology, internet, and social media influence me to become entrepreneur
SN3 | am aware that the government has programs to assist entrepreneurs and that is why |
plan to become an entrepreneur
SN4 My campus ecosystem is support me in becoming and entrepreneur
SN5 My family hopes that | will become an entrepreneur
Instrument to measure BC
BC1 | am ready to become an entrepreneur
BC2 | like to take a risk and business is a challenging me
BC3 | like giving, | need to be rich, businessman is a rich person
Instrument to measure entrepreneurial |
11 | am ready (optimist) to start a business now
12 If | have the opportunity, | will start to become an entrepreneur

Source: own study.
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Figure 3. Initial framework before measuring its validity
Source: own elaboration.

It is necessary to re-analyze the measurement model after seeing the results of the framework.
This measurement is called Convergent Validity. It consists of two tests, namely loading factor and
Average Variance Extracted (AVE). To analyze it, it is necessary to look at the loading factor. An ac-
ceptable loading factor is one whose value is above 0.7. However, this value can still be tolerated up
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to 0.5 by adjusting the indicator conditions (Hair et al., 2010). If it uses 0.7, then the indicator will run
out, then use a lower value up to 0.5. In this case, it is known that A1, A2, SN3, and SN4 have values
below 0.5, so they need to be removed. The following are the results of the framework after re-calcu-
lating the loading factor. It produces a loading factor value above 0.7, all of which means that the
indicator is considered valid. Below is the result framework after being loading factor’s recalculated:

Ad

SN2

BC1

BC2

BC3

Attitude

0.307 4

Subjective Norm Intention

Perceive
Behavioral Control

Figure 4. Recalculating loading factor result
Source: own elaboration.

In contrast to the loading factor, which is useful for testing the indicator, the AVE is useful for
testing the variable. After the AVE test is carried out through construct validity and reliability. The AVE
test requires the removal of new indicators, namely A3, SN1, and |1, this is to adjust the AVE parame-
ters to be above 0.7. The values with the framework adjustments appear as follows:
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Figure 5. AVE test result
Source: own elaboration.

After performing these two tests, it was found that the remaining indicators were A4, SN2, BC1,
BC2, BC2 and 12. By referring to the topic of the previous question, it can be understood that indicator
A with measuring tools of passion, open-mindedness, and mastery of life skills is considered insignifi-
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cant to determine A. The only significant factor determining A is managerial ability. In addition, to
determine SN indicators for pandemics COVID 19, government programs, campus ecosystems and
family’s expectations do not meet, while the SN values are met by indicators of the influence of tech-
nology, internet, and social media. Compared to others, indicators of readiness, risk taking, and spirit
of giving can meet the criteria for measuring the BC variable. In variable |, the optimism indicator can-
not fulfil while opportunity is more fulfilling.

With these predetermined indicators, the process of measuring the significance of each relationship
between exogenous and endogenous variables is then carried out. The exogenous variables are A, SN,
and BC while the endogenous variables are I. This measurement is the final process in determining the
hypothesis. To know the significance of the correlation, it uses the bootstrapping test. The results of the
bootstrap show that the T-Statistic results in A>11.550 (H1), BC>15.276 (H2), and SN >14.399 (H3). This
assessment shows a significant relationship if the value is above 1.96. The value of 1.96 or nearly 2 is
convenient to take this point as a limit in judging whether a deviation is to be considered significant. It
means that the relationship between A and | is not significant. Meanwhile, BC and SN are thought to be
important. The bootstrapping stage is the last stage of the SEM-PLS analysis process. The results of the
hypothesis have been tested. The result of the bootstrapping are as follows:

Table 3. Bootstrapping result

Path Original Standard Deviation T Statistics

Sample (0) (STDEV) (O/STDEV)
Attitude > Intention 0.094 0.061 1.550
Perceived Behaviour Control > Intention 0.393 0.074 5.276
Subjective Norm > Intention 0.307 0.070 4.399

Source: own study.

CONCLUSIONS

Based on the analysis that has been carried out, the conclusion obtained is that entrepreneurship has
become a global issue and it is important to carry out continuous studies. There are many studies on
entrepreneurship, but they need to be developed by finding research gaps. One of the gaps is the
entrepreneurial intention of students in the creative industry. Research on this case with Indonesian
case studies is also rare, so this research takes case studies of students from the Department of Indus-
trial Design, Institute of Technology Sepuluh November (ITS). Because the study is about intention, the
theory used to study it is The Theory of Planned Behavior (TPB) using the Structural Equation Modeling
— Partial Least Squares (SEM-PLS) analysis.

The data used for analysis is 272 data points. Hypothesis H1 investigates the effect of attitude (A)
on entrepreneurship intention (l), Hypothesis H2 investigates the effect of subjective norms (SN) on
entrepreneurship |, and Hypothesis H3 investigates the effect of perceived behavioral control (BC) on
entrepreneurship |. The analysis of the measurement model resulted in the decision to remove two
indicators, namely the variables A1, A2, and SN3. In the evaluation of the model, it is found that the
five indicators that must be eliminated are A3, SN1, SN4, SN5, and |1. Based on the bootstrapping test
on respondent data, the results obtained by the intention variable are positively and significantly in-
fluenced by the SN and BC variables. It means that the relationship between A and | is not significant.
Meanwhile, BC and SN are thought to be significant.

Related to the topic, it can be interpreted that creative entrepreneurship intention is not influ-
enced by student’s Attitudes such as entrepreneurship as a passion, having life skills, and an open-
minded spirit. However, entrepreneurship intention is influenced by Subjective Norms such as tech-
nology, the internet, social media, and Perceived Behavioural Control such as risk taking, readiness,
spirit of giving. In case of pandemic COVID 19 influence, as a part of indicator at subjective norm but it
has been eliminated due to AVE test. It means that students’ intention to start a business is not af-
fected by a pandemic situation. As for the implications and recommendations, according to the find-
ings of this study, colleges should get more involved with digital technology trends, particularly social
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media, in order to stimulate entrepreneurship. The appropriate topic should be discussed on social
media, such as readiness to start a business, risk taking, and giving as a good motivation.

As a comparison, based on a previous study on the effects of the pandemic, Eric Ligouri’s research
in 2020 raised two problems regarding online learning on entrepreneurship education (Liguori & Win-
kler, 2020). First, students must be trained to adjust to market situations, remain nimble, and innovate,
which presents a significant challenge for the lecturer to put what we preach into reality. Second, it
serves as a sobering reminder that lecturers have yet to acquire the tools and capacity required to
effectively teach what they do in an online manner. The research is only conducted from the lecturer
point of view. However, by evaluating student intention using TPB, this research found the opposite.
Even though the pandemic and online learning did not affect the students’ intention to start a business.

Another research on creative entrepreneurs was also conducted by Bhansing PV in 2018. Accord-
ing to research conducted at the Creative Business Center in the Netherlands, it was found that there
is a link between localized passion and inspiration (Bhansing et al., 2018). Furthermore, passion has
a favorable and significant impact on inspiration. A three-path mediation model is used in this inter-
action. First, the entrepreneur’s sense of enthusiasm in the environment has a favorable impact on
other entrepreneurs’ perceptions of passion at the place. Second, how deeply involved an entrepre-
neur is with his or her own creative work is influenced by the perceived passion of other entrepre-
neurs. Finally, the more enthusiastically an entrepreneur engages in professional activities, the more
motivated he or she will become. This means that the more passionate a location is as a whole (lo-
calized passion), the more individual entrepreneurs are driven to turn it into a creative business. This
is also contrary to the research discussed in this article where passion as part of the attitude indicator
is not a significant factor influencing entrepreneurial intention.

The theoretical contribution of the study is to fill the gap in entrepreneurial research field, espe-
cially research of intention that is applied in a creative entrepreneur after the pandemic, and imple-
mented in Indonesia as a case study. In practical use, the results of this research, such as using social
media as a strategy and motivational topic, can be used as a reference to support entrepreneurship
programs at universities. The social media that is trending now are YouTube, TikTok, Instagram, and
Facebook. Universities have to manage the content on such media intensely. They also have to invest
on equipment, human capital, and advertisement specifically in this project. The contents, based on
the study, recommend sharing motivational topics, for example, readiness to start a business, risk tak-
ing behaviour, and giving as motivation to be an entrepreneur.

Despite the fact that this study was successful, these results need to be interpreted with limitation.
First, this method was tested for the case of industrial design students. If it is to be applied to other
fields in the creative industry, there needs to be further studies with different variables. Second, the
contemporary issue while this research is going on is a pandemic that pushes students in digital trans-
formation or study from off-line to on-line, so the pandemic and campus ecosystem is not to influence
the entrepreneurial intention. However, in fact, there is another effect of the pandemic that hasn’t
been captured yet in this study such as economic conditions. Third, the indicators, especially on varia-
ble A and SN are limited, therefore two latent variables are loaded by just one item each. The future
research is recommended to apply more reliable indicators. In terms of translation, the questionnaires
are important to be shown in dual language e.g English and Indonesian in order to avoid misinterpre-
tation. Since one of the findings states that social media is the most important influence to gain crea-
tive entrepreneurial intention, the future research suggests to do in-depth study on social media to
promote creative entrepreneurship including how to find the role model, to start, to manage, to create
educational contents, to optimize, and to evaluate.
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